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One-third of Germans want companies to take a political
stance

e More than 31% of Germans say companies should take a political stance
in public

e Around 59% say companies should remain neutral, and can understand
if they do this based on a fear of a boycott

e 67% of Germans have boycotted a company and its products before for
political reasons

e Around 40% of Germans would buy a company’s products more
frequently if it openly expressed a political opinion they share

e Results of a recent representative survey undertaken by the polling
institute Civey on behalf of JP| KOM

Dusseldorf/Berlin, Germany, October 1, 2018 — Should companies take a public stance on
political issues, like the CEOs of Siemens, Daimler, Telekom, Trumpf and Evonik have done
lately? Or would Germans prefer them not to? One-third of Germans (31.4%) want
companies to take a political stance in public. In particular, Germans aged 18 to 49 years old
are in favor (34% on average), including more than half of students (53.2%). Individuals who
identify as supporters of the Social Democratic Party (abbr. SPD, 48.3%), the Greens
(51.1%) or the Left (42.6%) are also largely in favor of politically active companies.

A divided country

By contrast, 79.8% of those who said they would vote for the right-wing Alternative for
Germany (abbr. AfD) are in favor of companies remaining politically neutral. This is also the
case for 61.1% of voters leaning towards the conservative Christian Democratic Union and
the Christian Social Union (abbr. CDU/CSU) and 65.3% of voters leaning towards the liberal
Free Demacratic Party (abbr. FDP). They make up the majority of Germans (58.6%) who are
of the view that companies should remain politically impartial. One in ten is undecided on the
issue. These are the results of a recent representative survey carried out by the polling
institute Civey on behalf of the communications agency JP | KOM.
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Public opinion changes significantly when consumer decisions are linked with political
beliefs. In response to the question, “Would you buy a company’s products more frequently if
it expressed a political belief that you share?”, Germany is divided: 39.4% responded “Yes”
and 42.0% “No”. Almost one in five respondents (18.6%) could not decide.

High purchasing power, more likely to purchase products more frequently

In particular, 30 to 39-year-old Germans say that their purchasing decisions are definitely
influenced by their political beliefs. AlImost half (49.3%) say they would purchase a product
more frequently if a company publicly expressed a political belief that aligned with their own.
In the 65+ age group, the opposite is true: here almost half (47.8%) say this is of no
importance to them.

Furthermore, people with a very high purchasing power (42.7%) buy products from
companies with similar political beliefs more frequently; by contrast, 43.5% of people with
very low purchasing power say they are not influenced by this.

More than two-thirds of respondents (67.3%) admit to previously boycotting a company for
political reasons by no longer buying their products. 28.5% say they have never done this.
Deciding not to buy products for political reasons is especially prevalent among 30 to 49-
year-olds: between 72.6% and 75.7% have already made this choice as a consumer.

Understanding companies’ fear of boycotts

70.3% of survey respondents with an Abitur* have boycotted a company before, while only
56.7% of those with a Hauptschulabschluss* or without a school-leaving qualification have. A
majority of Germans — 59.2% — understand why companies refrain from expressing a political
opinion out of a fear of boycotts. Almost one-third (28.9%) say they do not understand this
attitude.

“Almost one-third of Germans want companies to take a political stance. This is equivalent to
more than 20 million customers,” explains Susanne Marell, Managing Director of the
communications agency JP | KOM. “However, if companies meet this demand, they also face
the risk that a significant number of people may boycott their products. The survey results
highlight that the political stance of companies in the public arena is a challenging balancing
act, both financially and in terms of communications. There is a fine line between success
and failure. Ultimately, it comes down to whether a company makes a critical decision on a
specific political issue and whether they want to represent this belief in public.”

Polling institute Civey surveyed 5,000 individuals per question, from September 18 to 21,
2018, to arrive at the representative results. The margin of error is 2.5%. Find out more about
the methodology used here.

* Types of German high-school diplomas. An Abitur is awarded to graduates of a
Gymnasium (the highest ranked secondary school) and is the only diploma that allows entry
to university or college. Meanwhile, a Hauptschulabschluss is awarded to students who
graduate from Hauptschule — a school that any German student can attend, regardless of
academic ability.
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http://t.sidekickopen69.com/e1t/c/5/f18dQhb0S7lM8dDMPbW2n0x6l2B9nMJN7t5X-FdSD1CN2BgH_MQZb--V1C_nb43dKFR103?t=https%3A%2F%2Fcivey.com%2Fwhitepaper%2F&si=7000000000290682&pi=2050daa9-0a16-4758-844f-fca1534b5e5c

Please, download all graphics here: https://www.jp-kom.de/civey-survey-one-third-of-
Germans-want-companies-to-take-political-stance

About JP| KOM. JP| KOM is the agency of the future. We represent strategic consulting,
fascinating stories and high-quality content in modern media. At our offices in Disseldorf and
Frankfurt, 38 employees support customers in the mechanical engineering, technology and
chemical industries, banks/insurance companies, in healthcare and other sectors on their
way into the new communications era. We shape digital change — in traditional companies as
well. As a member of the International PR Network (IPRN), JP | KOM has more than 40
cooperation partners worldwide. www.jp-kom.de

About Civey. Civey is the leading opinion tech company in Germany. We are the new
generation of public opinion research, pioneering high-quality representative surveys in real
time. Our vision is to enable everyone to know the world’s intentions. www.civey.com/pro

Kontakt fir Ruckfragen

Susanne Marell

Managing Partner

JP| KOM GmbH

Fon +49-211-687835-14
susanne.marell@jp-kom.de

Steffen Braun

Partner, Lead “Economy and Society
Civey GmbH

Fon +49-160 9473 72 68
steffen@civey.com

JP| KOM GmbH Tel. +49 211 687835-0 Geschaftsflhrer: HRB Dusseldorf 38893
Erkrather StraSe 228b info@jp-kom.de Jorg Pfannenberg Ust-IdNr. DE 208324734
40233 Dusseldorf www.jp-kom.de Arne Borgards IBAN DE60 3004 0000 0313 1554 00

Susanne Marell BIC COBADEFFXXX


https://www.jp-kom.de/civey-survey-one-third-of-Germans-want-companies-to-take-political-stance
https://www.jp-kom.de/civey-survey-one-third-of-Germans-want-companies-to-take-political-stance
http://www.jp-kom.de/
http://www.civey.com/pro
mailto:susanne.marell@jp-kom.de
mailto:steffen@civey.com

